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British designer Terence Woodgate presents his lighting 
brand at Clerkenwell Design Week, 19-21 May 2015 
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Above: Solid pendant in Nero Marquina marble by Terence Woodgate  

 
Award-winning industrial designer Terence Woodgate will present his eponymous 
lighting brand, at Clerkenwell Design Week 2015 (19-21 May). 
 
This is the first time Terence Woodgate is to exhibit at a major design event since the 
launch of his lighting brand in 2014. A Royal Designer for Industry (RDI) with over 25 
years' experience in lighting design and manufacture, he offers a pared-back and 
elegant approach to design with meticulous attention to detail and his lights, optimised 
for LEDs, perfectly marry design and technology. 
 
Terence Woodgate’s new lighting collection, Core, is to be unveiled during Clerkenwell 
Design Week 2015, in the Farmiloe Building as part of the ‘Design Factory’ exhibition. 
Designed for use individually or in clusters, Core will be shown alongside Solid, the 
brand’s debut collection of pendants and surface-mounted downlights, in natural 
materials such as Carrara and Nero Marquina marble, oak and walnut. Solid has been 
crafted to maximise the benefits of LED technology, and is also available as a new smart 
version, which includes a Bluetooth-enabled LED that allows the light to be controlled 
remotely from a phone or tablet.   
 
In addition to his product launch, British designer, Terence Woodgate will take part in 
the festival’s talks programme, ‘Conversations at Clerkenwell’, on the third floor of 
‘Design Factory’ on Tuesday 19 May, to be followed by drinks on his stand. The designer 
will also join Carlotta de Bevilacqua, Vice President of Italian lighting manufacturer, 
Artemide, and lighting design duo, Speirs + Major, in a specially curated talk chaired by 
design writer, Lynda Relph-Knight. Register here for free entry*. 
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Terence Woodgate comments, “Clerkenwell Design Week is a hugely important fixture in 
the design world’s calendar so I am delighted to not only be exhibiting for the first time 
in 2015, but also using the event to launch my new lighting collection.” 
 
Terence Woodgate  
Stand DF3U, Design Factory, The Farmiloe Building 
Clerkenwell Design Week, 19-21 May 2015 
Register for free: www.clerkenwelldesignweek.com 
 
To view the full portfolio from Terence Woodgate, please visit 
www.terencewoodgate.com. 
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For further press information on Terence Woodgate or to arrange an interview, please 
contact Caro Communications: 
Jeffrey Cheung, Account Director 
T: +44 (0) 20 7713 9388 
E: jeffrey@carocommunications.com 
www.carocommunications.com / @carocomms 
 

Notes to Editors 

 
*Booking in advance required, seats will be allocated on a first-come-first-serve basis. 

 
About Terence Woodgate 

Terence Woodgate is an Industrial Designer specialising in furniture and lighting. He 
works from his studio in Mayfield, East Sussex, England. He became a Royal Designer for 
Industry (RDI) in 2003 and has received several international design awards, including 
the Red Dot 'Best of the Best' and the IF ecology award. His current client list includes 
Established & Sons, Objekten, Punt Mobles, SCP, Concord Lighting, Paviom & Izé. 
Examples of his work are held in private collections and in the permanent collections of 
the Museu d'Arts Decoratives, Barcelona and the Victoria and Albert Museum, London. 

www.terencewoodgate.com / @terencewoodgate 

 
About Clerkenwell Design Week 
One of the best-loved events in the design industry calendar, Clerkenwell Design Week 
is a three-day annual festival gathering Clerkenwell’s long-established design 
community together. Now in its sixth year, the event has increasingly become a must 
go-to showcase for the UK and international design community. In 2014, 32,300 visitors 
attended the festival; in total 57% of the visitors were architects and designers, a 10% 
increase to 2013. 
 
The name Clerkenwell comes from the Clerks’ Well in Farringdon Lane, where London 
parish clerks performed the famous Medieval Mystery Plays throughout the Middle Ages. 
Since the Industrial Revolution, the area has housed craft workshops, printers, 
clockmakers and jewellers. Traditional crafts, such as printing and bookbinding still 
flourish, as do graphic designers. In the last two decades, Clerkenwell’s unique variety 
buildings have been transformed into central studio, showroom and workshop spaces, 
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attracting an unprecedented concentration of architectural, design and creative 
practices. 
 
The global businesses that have made Clerkenwell their home have shaped the area into 
the UK’s most important generator of creativity and innovation. Serving an infinite 
variety of other industries easily accessible from across London, Clerkenwell has 
become home to a plethora of new media agencies, graphic and interactive design 
studios and more than 200 architectural practices - more per square mile than anywhere 
else on the planet. In addition, Clerkenwell houses over 60 design showrooms including 
world leaders Vitra, Poltrona Frau, Knoll and Steelcase. 
 
www.clerkenwelldesignweek.com / @CDWfestival / #CDW2015 
 


